PROFILE

Mr. B. M. Bansal

Chairman, Indian Oil Corporation Ltd.

Mr. Brij Mohan Bansal, is Chairman and Director (Planning &
Business Development) of Indian Oil Corporation Ltd., India’s
largest commercial enterprise with a turnover of over US$ 62
billion for the year 2008-2009.

Mr. Bansal is also Chairman of Green Gas Limited, a JV of
IndianQil and GAIL (India) Ltd. for city gas business; and
IndianQil Petronas Private Ltd., a JV of IndianQil and
Petroliam Nasional Berhad (Petronas), Malaysia, for LPG
import & marketing business in India.

Mr. Bansal's expertise in the oil & gas sector has been sought
at many international forums. He is the first Chairman of India
Chapter of the International DME Association (IDA), USA, that
works to promote Di-Methyl Ether across the world. He is also
Chairman Emeritus of the Bio-Diesel Association of India.

Mr. Bansal is a B.Tech in Chemical Engineering and D.I.I.T in
Process Plant Engineering from the prestigious Indian Institute
of Technology, Delhi. With over 35 years of extensive work
experience in the oil & gas sector in areas spanning business
development, R&D, refining and technical services, Mr. Bansal
has been a member of the IndianOil Board since the year
2005.

Widely traveled and experienced in dealing with varied
cultures and work environments in countries across the globe,
Mr. Bansal has been a valued resource to various professional
bodies internationally.

Mr. Bansal has served on the Boards of the erstwhile
Bongaigaon Refinery & Petrochemicals Ltd (now merged with
IndianOil), Petronet LNG Ltd., Engineers India Limited and
Lubrizol India Ltd. He has been the Chairman of IndianQil
Technologies Ltd., a subsidiary of IndianQil formed to market
the entire range of technologies developed at its R&D Centre.
Before taking over as Director (Planning & Business
Development), Mr. Bansal briefly headed IndianOil’'s Research
& Development function.

Mr. Bansal is guiding IndianQil’s transformation into the
‘Energy of India’. Besides consolidation in the core areas of
refining and marketing, he is pursuing a string of strategic
initiatives across the hydrocarbon value chain for upstream
integration into oil exploration & production, downstream
integration into petrochemicals, and diversification into natural
gas business, besides globalisation of marketing operations.
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