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 E-wash Campaign 

 Enrollment of 6,000 Truckers as Brand Ambassadors

HPCL collaborated with Tata Trusts to provide wash and 
sanitation facilities in 300 schools covering more than 50,000 
school children in four states. Special e-wash booklets were also 

stlaunched on 1  July, 2018. 

During the Swachhta Pakhwada, a camp was organized for Truck 
Drivers, where they were made aware of the importance of 
Swachhta. Sanitation kits were also distributed to them. These 
Truck Drivers will act as Swachh Bharat Brand Ambassadors in 
spreading the message.

  Swachhta Soldiers in Schools 

  Awareness Campaign through Public Transport 

Selected students were appointed as Swachhta Soldiers in 
various schools in Mumbai covering thousands of school 
children. These Swachhta Soldiers will propagate the message of 
cleanliness and help the School Authorities in maintaining 
cleanliness in the schools. 

In order to reach out to masses in major cities, special awareness 
campaigns were launched in co-ordination with Buses and Taxis 
in Mumbai and with Auto Rickshaws in Delhi, who served as 
Mobile Swachhta Ambassadors. The Buses carried banners and 
the Taxis (1000 nos.) & Auto Rickshaws carried stickers on them.
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 Best out of  Waste

 Plantation of Herbal Plants

In an example of making best out of waste, trees were planted in 
empty Foam Drums in Bangalore to make the environment clean 
and green. This also helped in propagating the message of 
‘Reduce , Recycle and Reuse’.

Herbal Plants have been in use not only to cure variety of medical 
ailments but also to keep away ants, flies and mice. Special Herbs 
were planted in Delhi and Kerala to help promote use of herbal 
plants.

 "Say No to Plastic" Campaign

  Involvement of Special (Spastic) Children 

To make HPCL Colonies plastic free, ‘Say no to Plastic’ campaign 
was launched. Polythene bags from residents and other 
stakeholders were exchanged with jute bags. Residents were 
sensitized to serve as Brand Ambassadors for keeping the 
environment clean and green. 

Children with special needs have been made HPCL Brand 
Ambassadors for Swachh Bharat Abhiyan. They were involved in 
various activities viz. walkathons, painting competition, 
cleanliness drive, etc. Hygiene kits were distributed to 172 
visually impaired girls and Swachhta Pledge was administered to 
them and their parents.  
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  Plantation of Air Purifying Indoor Potted Plants

 "Swachh Aadat se Swachh Bharat" Campaign

The special Indoor Plants were planted in Jodhpur, Rajasthan, 
which will help in cleaning air inside a room by emitting high 
oxygen.

In order to minimize wastage of food at Restaurants/Dhabas and 
spread awareness among masses, HPCL launched a campaign, 
‘Swachh Aadat se Swachh Bharat’ to sensitize people by putting 
up stickers in popular Restaurant chains in Mumbai.

 QR Code Campaign 

HPCL launched an innovative QR Code Campaign, which allowed 
general public to register their support for Swachh Bharat 
Abhiyan in Visakhapatnam. The Campaign was launched at 
various public places like Bus Stands, Railway Stations, 
Restaurants, Colleges, etc. and posters were prominently 
displayed at all these places.
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